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At Sitecore, our approach is to enable the move from 

third-party data to first-party data. So, you can bridge 

the gap between raw data and the valuable insights 

you need to provide your customers with a connected 

journey.

Sitecore CDP and Sitecore Personalize work together 

to activate unfiltered data with decisioning, 

experimentation, and personalization.

Download our Quick Guide ‘True insights in a 

cookieless world’ to discover more.

Download Quick Guide 

True insights in a 
cookieless world
First-party data vs. third-party data

Third-party, ad-focused cookies are
heading towards extinction.

of today’s consumers 
regularly use more 
than four touchpoints²

of marketers say they 
fail to recognize their 
customer when they 
switch device³

Connect data sources and touchpoints that power 
personalized experiences at scale.

of consumers are 
ready for 

personalization 
across a range of 

channels including 
web, email and 

social.

S I T E CO R E

I N F O G R A P H I C

First-party data  VS.  Third-party data

1 Salesforce, State of Marketing. 2 Marketing Week. 3 Customer Data Platforms, The Future of Marketing Engagement. 4 Sitecore Personalization in Practice Survey.
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C U STO M E R  DATA P L AT F O R M SM A R K E T I N G  W E E K

At Sitecore, we see this as an exciting opportunity for 

marketers to deliver amazing, more personalized journeys 

that will have a significant and positive impact on the 

customer experience.

The number of significant data sources used by marketers 

alone grew by 50% from eight in 2019 to twelve in 2021.¹
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FIRST
PARTY

DATA

THIRD
PARTY 
DATA

Clearer personas

Holistic customer profiles

Enhanced personalization

Prevents data fatigue

Track users across devices

Is passive … marketers
forget that marketing is 
needed alongside the tech

Has no connected
customer journey

Neglects the need to get to
know your customers, their
behaviors, and influences

Is a single data source that
doesn’t support a personalized
or nuanced experience

Doesn’t treat customers and
prospects like human beings

Leads to questionable
individual targeting due
to poor data quality

50%

67%

66%

https://www.sitecore.com/landing/global/experience/the-cookieless-world?utm_websource=personalization.true-insights-cookieless-world

