
In early 2021, Sitecore commissioned Forrester to discover whether 
content execution is helping or hindering digital strategy.

431 digital experience decision makers surveyed

The truth?
Content execution is sabotaging digital strategies, 
resulting in subpar customer experience.

of decision makers strongly agree that their teams 
are empowered to deliver good content without 
encountering hurdles

spend too much time managing existing 
versus producing new content 

The red flags of poor content execution:
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Don’t let content execution 
sabotage digital strategy

Marketers are stuck ticking boxes and replicating efforts

Nearly

40%

Only

28%

create content in 
an ad hoc manner

create channel-specific 
content on a traditional 

web CMS

of all content is 
created for one 
channel alone

believe their content is 
always consistent with 

brand and values

make personalization 
fundamental 

The solution?

2 in 3 marketers agree content 
technology decisions will make 
or break  their CX efforts in the 

next five to ten years 

Want to find out more?

Get the full report

Source
“Poor Content Execution Is Sinking Marketers’ Grand CX And Brand Visions,” a Forrester consulting thought leadership paper commissioned by Sitecore, April 2021

Sitecore delivers a digital experience platform that empowers the world’s smartest brands to build lifelong relationships with their customers. A highly decorated industry leader, Sitecore is the only 
company that combines content, commerce, and data in one connected platform. Leading companies including American Express, ASOS, Carnival Cruise Lines, Kimberly-Clark, L’Oréal, and Volvo Cars 
rely on Sitecore to provide more engaging, personalized experiences for their customers. Learn more at Sitecore.com.

© 2001–2021 Sitecore Corporation A/S. All rights reserved. Sitecore® and Own the Experience® are registered trademarks of Sitecore Corporation A/S. All other brand and product names are the 
property of their respective owners.

of decision-makers plan to 
invest in a comprehensive 

solution for content planning, 
creation, management, 
and delivery by 2022
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Make or break:
Content strategy 
vs. content reality 
Key findings from our global research 
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Increased hours 
wasted and poor 

customer experience

https://www.sitecore.com/resources/index/analyst-reports/poor-content-execution-is-sinking-marketers

